In order for e-business companies to continue to evolve, a proper business environment is required for companies to fulfill their roles. Recently, as the business environment has changed drastically due to the needs of customers and commercialization of various technological innovations, companies are increasingly required to strategically utilize corporate cooperation to cope with such environmental changes. The environment surrounding the company also affects the corporate strategy. The characteristics of the external environment and the management strategy affect the management performance. Empirical analysis of the
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